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INTRO

In May, we carried out a thoughtful
Instagram content strategy designed
to sustain engagement and highlight
Helena's spring appeal. This report
outlines key performance data,
audience trends, and overall progress
across the account.




EXECUTIVE SUMMARY

KEY GOALS AND ACHIEVEMENTS

Instagram Management:

e This month's content featured the Vigilante Parade, scenic views, a call
to visit the Visitor Center, and our ongoing Historic Sundays series. We
published a total of 17 posts—15 image and carousel posts, along with
2 reels. The reel highlighting Norwegian Wood saw the strongest
performance.

e Additionally, we shared 26 stories showcasing local businesses, events,
and in-the-moment content. Our coverage of the Farmers Market alone
reached over 1,700 views.

Photography:

e Atotal of 66 images were captured this month, with a focus on
documenting ‘Don’t Fence Me In” and Gold Rush Days, along with
wildflowers, scenic and evening views of the city, and a selection of
additional filler images.

Instagram Metrics Compared to Previous Month

e Current followers: 10,707 +1.08%
e Accounts reached: 16,988 +77.3%
e Non-followers reached: 23,278 +1,097%
e Total views: 71,385 +20.8%
e Account interactions: 1,569 + 21.6%
e Top post had 5,051 views
e Top Reel had 11,138 views +99.2%
o Facebook version had 106,615 views




KEY AUDIENCE METRICS

INSTAGRAM
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ENGAGEMENT

INSTAGRAM

With 17 posts throughout the month, we averaged 156 likes,
8.2 saves, and 24 shares per post. In total, we engaged
3,337 accounts with 1,569 interactions. Posts led in overall 17

interactions for the month of May.
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IN-FEED

TOP-PERFORMING POST

210

Accounts reached

VIGILANTE PARADE
Date Posted: 04/27/25 @ 5:05 PM

We reached 2,900 accounts,
generating a total of 5,051 views,
9.1% of which came from non-
followers. Overall, our content
received 210 likes, 20 shares,
and 5 saves.
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REELS

TOP-PERFORMING POST

Hidden just outside of Helena, @norwegianwoodmt is a...
April 25 - Duration 0:33

33.7% [ 66.3%

Followers ® - ® Non-followers

803

Interactions

736% | \ 26.4%

Followers \ 7 ® Non-followers

¥

R o

Likes
Shares
Saves

Comments

Accounts engaged 679

117,770
11,138
106,632

Views
Instagram
Facebook

We re.ach.ed 3'783 accognts, Watch time 1d 3h 31m 27s
resulting in 432 interactions.
The reel was shared 30 times, Interactions 803

leading to 5,592 views. Profile activity -




FOR JUNE

Things to consider for this month’s content strategy.

01 Story Posts

e Continue in the field more with raw moments
e Series highlighting the Montana Clay Tour coming in July
e Continue spreading the love of local businesses and events

7> Content Ideas to Capture

e Food Truck Scene

e Visitor Center Reel

e Lake Life / Chain Lakes

e Marysville General Store

e Mountain Biking

e Qutskirts of the Helena area

e Walking Mall while green w/ fresh people
e First Alive at Five - 6/19

03 Future Ildeas Brainstorm

e Forgotten favorites. Places we haven't highlighted for awhile.
e Montage reel of spring so far around Helena

e Hidden merch shown in familiar locations, shown in stories
e Burger at Marysville House

e July Photo Ideas and Needs

e Focus on East Helena

e What's something that has never been highlighted?
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